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Appeal to Arts Council 10 14 15 18 13 12

Ability to lead / commission effectively 9 14 13 19 13 10

Access to external funding 8 12 18 18 13 13

Able to perform as a business 8 12 17 18 13 12

Able to engage with schools 9 14 16 15 13 16

Deliverability of change (continuity) 7 18 16 14 15 14

Risk / Resilience 6 18 16 16 17 14

Able to employ staff flexibly 8 11 15 15 11 13

Reputation / Marketable brand value 9 15 15 16 13 12  

Durability 7 14 15 17 14 14

Partners will want to work with us 10 14 14 16 14 13

Affordability / Value for money of change 7 14 16 16 12 13

TOTAL      1,377     1,511     1,623     1,306     1,267 


